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The Intelligent Mail barcode (IMb) will replace the Postnet barcode for automation  
mailings starting in May, 2011. From that date forward, automation prices for postage will 
only be given to mailers who use the IMb. It is important to understand that any mailing 
seeking an automation discount and containing a reply envelope must have an IMb on the 
reply envelope as well. This applies to either a Business Reply or Courtesy Reply envelope 
with both needing the IMb. A reply envelope with no barcode or a Postnet barcode would 
disqualify the outbound mailing from receiving the postal discount associated with  
automation requirements. This is the case even though the outbound envelope has an 
IMb. The outbound mailing will lose its discount if the reply envelope does not have an 
IMb. Outbound envelopes without a reply envelope would qualify for automation  
discounts. Contact your customer service representative for additional information or your 
local USPS office.

The Mailer ID is another piece that goes hand in hand with the IMb code. The Mailer ID 
is a field within the Intelligent Mail barcode that is used to identify Mail Owners and/or  
Mailing Agents. The IDs are assigned by the USPS® to each Mail Owner and/or  
Mailing Agent or other service providers that request them. Colortech is requiring that any 
customer that is including a Business Reply or Courtesy Reply envelope within their mail 
piece have their own Mailer ID.  If there is no reply envelope in the mail piece, Colortech 
will use their own Mailer ID unless the customer already has one or would like to have one 
set up.  We are trying to make this transition as smooth as possible. Keep in mind that if 
you are holding envelopes without the IMb, and are planning on printing envelopes for any 
automation mailing jobs, make sure you get an IMb barcode on it or replace the Postnet 
barcode. 

The Mailer ID is free but needs to be requested from the post office.

How to obtain a Mailer ID 

All Mailers requesting a Mailer ID (MID) must go to http://www.usps.com/ and select the 
Business Customer Gateway located on the bottom right hand corner of the web page.  
The mailer must logon as an existing user or register as a new user to gain access to the 
Business Customer Gateway. Once the mailer has access, they will select the “Mailer ID” 
link to obtain a MID.  Instructions follow on the next page.

Intelligent Mail barcode!
Are you ready?



Business Customer Gateway Steps for 
Customers to Acquire a Mailer ID

1.	 Go to USPS.COM, The link to the Business Customer Gateway is in the lower right 
	 corner. This link will take you to the Log-In page.

2.	 A current user may “Sign In” with an existing Username and Password. New users 
	 should click “Sign Up.”

3.	 On the “New User Sign Up” screen, create a Username and Password, then click 
	 Continue.”

4.	 On the “Profile Account Type” screen, select “Business.” (“Personal” will send you 
	 back to USPS.COM.) Then click “Continue.”

5.	 Create your Business Profile. Red asterisks indicate required information. Then click 
	 “Continue.”

6.	 Verify your Company Account Information on the Company Profile Summary. Then 
	 click “Edit” or “Continue.”

7.	 Agree to the Privacy Act Statement. Then click “Continue.”

8.	 On the Select a Business Service screen, select “Mailer ID.” Then click “Continue.”

9.	 New Users will have to go through the Business Service Administrator (BSA) process, 
	 click “I certify....”, then click “yes”.

10.	 On the “Business Service Administrator (Access Granted)” Page, click “Continue.”

11.	 “Business Customer Gateway” page opens.  Click “Sign Out” at the top of page.

12.	 Go to your e-mail and open the e-mail from USPS. Scroll down to and Click “Sign in 
	 and get started link”.

13.	 At the Business Customer Gateway page, Log-in with Username and Password,

14.	 On the Gateway page click on Mailer ID under Design and Prepare.

15.	 On the “Welcome to the Mailer ID System” page, click “Request a MID.

16.	 At “Apply for MID” screen, use drop down arrow and select 9-digit MID, then select 
	 # of MIDs requested (1), then click “Request MIDs.”

17.	 At next screen, select “automatically generate this MID” and select “Full/Basic  
	 Service”, then click “Request MIDs.”

18.	 At the next screen, the system issues a new MID. Record this number and sign out. 
	 (If for some reason you do not receive a MID on the next screen call 1-800-522-9085,  
	 option 3-6 and stay on the line to receive it.)



 

Types of Intelligent Mail Barcodes 

While barcodes in the Intelligent Mail system are different depending on use (e.g., on trays, sacks, 
etc.), the IM barcode on mail pieces is the one most people see.  

 

On Mail Pieces 

When used on letter- and flat-size mail pieces, the Intelligent Mail barcode is a height-modulated 
barcode that encodes up to 31 digits of data into 65 vertical bars. This is only slightly longer than the 
62-bar POSTNET barcode, which contains just the routing code.  

The additional data included in the Intelligent Mail barcode identifies the service level, the mail class, 
the mailer, the mail piece and optional special services. These services can provide ACS™ and 
PLANET Code® functionality and eliminate the need for additional barcodes and most notations. The 
result: a more efficient system and a cleaner mail piece.  

 
The multiservice Intelligent Mail barcode vs. POSTNET, ACS and PLANET Code notations 

Positioning the Barcode 
The requirements for positioning the Intelligent Mail barcode on mail pieces are nearly the same as 
for the POSTNET barcode. While the IM barcode is slightly taller (0.145 ±0.02 in vs. 0.125 ±0.01 in), 
the minimum clearance above and below is slightly less (0.028 vs. 0.04 in). Most commonly, the 
barcode is printed as part of the address block either above the addressee or below the City, State 
and ZIP™ line. Full details on barcode positioning can be found in the Domestic Mail Manual 
(pe.usps.gov) in sections 202.5.0 and 302.5.0. 
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Business & Courtesy Reply Envelopes & Cards
Below are two examples of envelopes that will no longer be accepted by the post  
office after May 2011 in automation mailings.  A reply envelope or card with no barcode or 
a Postnet barcode would disqualify the outbound mailing from receiving the postal 
discount associated with automation requirements.  Lead time for a request of artwork 
from the USPS is 3-5 days.

Business Reply Envelope Courtesy Reply Envelope
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Intelligent Mail FAQ 

Q: What is Intelligent Mail? 
Intelligent Mail is a technology platform, made up of new barcode and mailing preparation 
specifications; submission and USPS handling processes, which opens the door to new postal 
services, features and products. USPS gains increased visibility of the mail stream and is able to 
provide mailers with actionable information about mail for marketing, financial and operational 
purposes. 

Q: What is the Intelligent Mail barcode? 
When used on letter- and flat- size pieces, the Intelligent Mail barcode is a height-modulated 
barcode that encodes up to 31 digits of data into 65 vertical bars. It combines the functionality of 
ACS™, POSTNET™ and PLANET Code® and paves the way for USPS® to offer additional services in 
the future.  

Q: How is the Intelligent Mail barcode different from the POSTNET barcode? 
The POSTNET barcode is made up of two bar types which encode only delivery point information. 
The Intelligent Mail barcode is made up of four different bars which encode the service level, the 
mail class, the mailer ID, the mail piece and optional special services in addition to delivery point 
information. 

Q: Is the Intelligent Mail barcode required? 
Currently, you can receive the same automation discounts with either the POSTNET barcode or the 
Intelligent Mail barcode. USPS will require Intelligent Mail barcodes for all Automation discounts in 
May 2011. 

Q: What are the benefits of the two service levels? 
USPS offers two levels of Intelligent Mail barcode service: Basic and Full-Service.  

The Basic option qualifies mailings for Automation discounts and enables access to the OneCode 
ACS® address correction and OneCode Confirm® mail stream tracking services. 

The Full-Service option provides mailers with free address change information, through Full-Service 
ACS, and start-the-clock data, which notifies mailers when USPS takes control of their mailings. 
Beginning in November 2009, mailers who use Full-Service will receive an additional postage 
discount. 

Q: Is Full-Service required for postage discounts? 
No. You can still receive Automation discounts using only POSTNET and Basic Intelligent Mail 
barcodes. In November 2009, mailers will earn a higher discount using Full-Service Intelligent Mail 
barcodes. The additional discount will be $3/1000 for First-Class Mail and $1/1000 for Standard Mail 
and Periodicals. 
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Q: Are there additional requirements for Full-Service? 
Yes. The Full-Service option requires unique Intelligent Mail barcodes on all mail pieces, units (trays 
and sacks) and containers (pallets, etc.). The barcodes must remain unique for 45 days. Mailers 
must submit their postage statements and mailing documentation electronically, and schedule drops 
using the FAST® scheduling service. The Basic level only requires a Mailer ID and the IM barcode on 
mail pieces. 

Q: Do trays need an Intelligent Mail barcode? 
Yes, if you are submitting a Full-Service mailing, trays (and containers) require unique type-specific 
Intelligent Mail barcodes. Mailing preparation software like Bulk Mailer will generate the necessary 
unique barcodes when Full-Service Intelligent Mail is selected as the mailing type.  

Q: What is a Mailer ID? 
Upon request, USPS assigns either 6- or 9-digit Mailer ID based upon annual mail volume. This ID is 
used in the Intelligent Mail barcode to identify the mail owner or agent, and contributes to the 
uniqueness of Full-Service barcodes.  

Q: What is the Customer Business Gateway? 
The Business Customer Gateway provides online access to USPS services including PostalOne!, 
FAST®, CLDS (Customer Label Distribution System), and Mailer IDs (MIDs). You will use this 
account when submitting mailing statements electronically, a requirement for Full-Service.  

Q: Does USPS need to approve my mail piece for Intelligent Mail? 
USPS does not need to approve your mail piece, but they will need to approve your use of Full-
Service Intelligent Mail technology. USPS requires mailers to have successfully passed Full-Service 
testing in the Testing Environment for Mailers (TEM) before certifying them to use Full-Service. 
Currently, there is no official approval process for Basic.  

Even for Basic service, we strongly recommend that you take printed samples to USPS to verify 
that your barcodes fall within their tolerances. USPS will reject mail pieces with barcodes that do not 
meet their standards. Barcodes may fall outside of these tolerances due to printers over-spraying ink 
or ink bleeding. Contact your local USPS Mailpiece Design Analyst to learn more. 

Q: Is the IM barcode available in Satori Software products? 
All Satori Software mailing preparation products include Basic and Full-Service Intelligent Mail 
support. To use Mail.dat for electronic document submission, a Mail.dat user license from 
IDEAlliance (www.maildat.org) and the Mail.dat add-on for your Satori Software product are 
required.  

More detailed instructions on how to use the Intelligent Mail barcode in Satori Software products, is 
available in the Support section of the Satori Software website (www.satorisoftware.com/support). 
Review the tech notes: Using the Intelligent Mail Barcode in Bulk Mailer, Using the Intelligent Mail 
Barcode in MailRoom ToolKit Office or Using the Intelligent Mail Barcode in MailRoom ToolKit 
Architect 
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